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April 8, 2016 
 

Tri-Stage Group to Enter the US Market—the World’s Largest 
Business Relationship with Leading US Specialized Advertising Agency 

 
Tri-Stage Inc. (Headquarters: Minato-ku, Tokyo; Chairman and Representative Director: Akio 
Maruta; TSE code: 2178; hereinafter “the Company”), a provider of direct marketing support 
services, and Tri-Stage Group company PT MERDIS INTERNATIONAL (Headquarters: Jakarta, 
Indonesia; hereinafter, “MERDIS”) have entered a business relationship with Cannella Response 
Television, LLC (Headquarters: Burlington, Wisconsin, United States; hereinafter, “Cannella”), a 
leading US advertising agency that specializes in TV shopping, and will begin supplying products 
for the US TV shopping market. 

 
The Tri-Stage Group and Cannella have agreed on the following points.  

1. The Company will provide Japanese products for the US market. 
2. MERDIS will provide South Korean products for the US market.  
3. Cannella will provide US services and products for the Japanese market.  

 
Cannella is a leading advertising agency in the US direct response TV (DRTV, or TV shopping) 
market and the longest-established company in the industry. Established in 1985, Canella has 
more than 30 years of experience in its US home market, where it is the leader in the DRTV 
industry. 
 There are two primary reasons for Canella’s success in TV shopping: its broadcast slot 
(program slots and commercial slots) inventory*1 and its ability to create networks broadcasting 
over a broad range*2. 

 
MERDIS, meanwhile, is a vendor to Indonesia’s leading TV shopping companies, supplying 
products to the SCTV Group, Indonesia’s leading terrestrial television station. MERDIS enjoys 
particularly strong relations with powerful direct-selling channels and has built a solid business 
foundation. In particular, MERDIS is known for its proven ability to supply South Korean products, 
which are popular in Indonesia.  

 
The aim of the current business relationship with Cannella is to launch the business of supplying 
consumers in the US TV shopping market with Japanese and South Korean products, for which 
demand is strong. The Company and MERDIS currently provide TV shopping support services 

—chiefly the supply of products—in ASEAN countries. The current business relationship opens 
up the opportunity to move into the US market, which is the largest in the world.  

 
The US market for direct marketing is large in scale and currently growing. We see this 
relationship as a chance to introduce to the US market products that are relatively little-known in 
the industry and that have high potential demand, chiefly Japanese and South Korean products. 
In addition, we are convinced that the relationship provides the Company with an opportunity to 
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accelerate the expansion of its overseas business by cultivating major growth in the United 
States.  

*1. The top inventory of long-form media placement in the US DRTV market 

*2. A network including more than 1,100 terrestrial and cable broadcasting stations 

*1 and *2 are based on research by Cannella. 

 
 
About the US Direct Marketing and DRTV (TV Shopping) Markets 
The United States is said to be the world’s largest market for direct marketing (followed by Canada in 
second place, and Europe and Japan, which are tied for third place). In fiscal 2014, the US direct 
marketing market had a value of around ¥41 trillion. Furthermore, this figure represented 8% 
year-on-year growth, expanding robustly due to Internet shopping*3.  
 Of this figure, the US TV shopping market accounted for approximately ¥10 trillion*3, whereas the 
market in Japan had a value of around ¥530 billion*4. As the US market is more than 18 times larger 
than that of Japan, the Company sees the current initiative as a growth opportunity.  

*3. Source: “HOMESHOPPING IN THE US 2015,” by Euromonitor International; exchange rate: 1USD=115JPY 

*4. Source: “Mail Order e-Commerce Business, Now and Future 2016,” by Fuji Keizai 

 
The Company is in the business of providing comprehensive support to companies that engage in 
direct marketing, whereas Cannella, as an advertising agency specializing in the TV shopping 
business, supports customers’ companies. Despite these different starting positions, we have a 
number of points in common that should underpin rapid growth in the direct marketing business. 
These include thorough data analysis related to advertising results and a business style of taking a 
partnership interest in customers’ business success. 
 
 
 
Cannella Response Television, LLC Company Profile 
Name: Cannella Response Television, LLC 
Headquarters: Burlington, Wisconsin, United States 
Corporate Representative: Rob Medved 
Establishment Year: 1985 
URL: http://drtv.com/ 
Listing： Unlisted 
Businesses: Advertising agency business specialized in supporting the TV shopping (DRTV) business 
 
MERDIS Company Profile  
Name: PT MERDIS INTERNATIONAL 
Headquarters: Jakarta, Indonesia 
Corporate Representative: Kim Kyung Hyun 
Establishment Date: March, 2007 
URL: http://merdis.co.id/ 
Tri-Stage’s ownership: 26% 
Businesses: Wholesaling to TV direct-selling channels 
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Tri-Stage Company Profile 
Name: Tri-stage Inc. 
Headquarters: Shiodome Building 21F 1-2-20 Kaigan, Minato-ku, Tokyo 
Corporate Representative: Akio Maruta 
Establishment Date: March 3, 2006 
URL: http://www.tri-stage.jp/ 
Listing: Tokyo Stock Exchange code: 2178 
Business: Tri-Stage is a total solutions provider offering comprehensive support for direct marketing 

utilizing TV sales and other media. Tri-Stage provides effective and immediate solutions to 
create salable products and services. 

 

Inquiries: 
Corporate Management Department, Tri-Stage Inc. 
Tel: + 81 3 5402 4111 / Email: info@tri-stage.jp 


