
 
 - 1 - 

 
 
 

April 19, 2016 

 
 

Tri-Stage to Expand Overseas Business  
through Capital and Business Tie-up with Sojitz 

Joint Development of Retail Business Overseas, Centering on the ASEAN Region 
 

Tri-Stage Inc. (Headquarters: Minato-ku, Tokyo; hereinafter, “Tri-Stage”), a provider of direct marketing 
support services, and Sojitz Corporation (Headquarters: Chiyoda-ku, Tokyo; hereinafter, “Sojitz”), a 
leading Japanese general trading company, today entered into a capital and business tie-up agreement 
to jointly develop retail business overseas, centering on the ASEAN region.  

 
As one of Japan’s leading general trading companies, Sojitz has experience, as well networks and 
expertise, in such sectors as automobiles, foodstuffs resources, mineral resources, aircraft and retail 
business in Japan and overseas. In the retail business in particular, Sojitz is active in the food distribution 
business, centered on Asia. In Japan, the company is proactively developing its business of managing 
and operating of shopping centers and other commercial facilities.  

 
Tri-Stage serves as a one-step provider of optimal solutions for its clients in the direct marketing 
business, spanning the selection of TV shopping programs and other media, program production, call 
center arrangement and customer management. In addition to achieving organic growth centered on its 
existing TV shopping support business, the company’s medium-term management plan sets an 
investment window of ¥10.0 billion to proactively expand the company. A pillar of this plan is an M&A 
strategy, centering on Web and overseas business. Overseas in particular, in addition to TV shopping 
support Tri-Stage is working to expand its operations further in the promising retail arena.  

 
Through this capital and business tie-up, Tri-Stage and Sojitz will collaborate on the following: 

1. Developing Tri-Stage and Sojitz’s overseas businesses through the integration of Tri-Stage’s 
existing and new investments abroad with Sojitz’s trading company network and expertise in 
overseas business development.  

2. Accelerating expansion of Tri-Stage’s brick-and-mortar stores and achieving sustainable growth 
for these stores by integrating Sojitz’s expertise in shopping center management with the 
brick-and-mortar store development knowhow of Tri-Stage and its subsidiaries.  

3. Create an omnichannel retailing* business that links Sojitz’s global information and business 
network with Tri-Stage’s sales network of TV shopping businesses, e-commerce, and 
brick-and-mortar stores.  

 
As future business developments, we anticipate the possibility of selling the food products and various 
consumer goods handled by Sojitz via TV shopping channels in Japan, as well as through TV shopping 
channels being broadcast in Indonesia and Thailand. Japanese products have a strong reputation for 
reliability in the ASEAN region, and by obtaining an effective supply route we anticipate a significant 
response for these products.  
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In the future, our companies hope to develop this business tie-up into a retail platform that provides and 
manages a number of integrated retail spaces through omnichannel retailing, combining 
brick-and-mortar with virtual stores and providing high-value-added IT functions. 

 
While raising corporate value for both companies through the promotion of this collaborative project in 
the ASEAN region, Tri-Stage and Sojitz hope to capture the growing ASEAN consumer market and help 
improve the lives of ASEAN consumers.  

 * Omnichannel retailing: A new type of retail that combines brick-and-mortar stores with TV and 
Internet sales 

 
 

■ Overview of the Capital Tie-up 
To bolster the effectiveness of the business tie-up between our two companies and in the aim of 
building a medium- to long-term partnership, we have agreed that Sojitz will acquire 1,445,600 shares 
of Tri-Stage’s common stock (amounting to 18.96% of issued shares after the disposal of treasury 
stock), to be handled through the disposal of treasury stock. 

 
■ Sojitz Company Profile  

Sojitz is a general trading company founded more than 150 years ago. The Sojitz Group consists of 
approximately 400 subsidiaries and affiliates located in Japan and throughout the world, and it is 
developing its wide-ranging operations in roughly 50 countries and regions throughout the world. The 
Sojitz Group is engaged in diverse businesses globally, including in such sectors as automobiles, 
plants, energy, mineral resources, chemicals, foodstuff resources, agriculture and forestry resources, 
consumer goods and industrial parks.  

Establishment Date: April 1, 2003 
Headquarters: 1-1, Uchisaiwaicho 2-chome, Chiyoda-ku, Tokyo 
Capitalization: 160,339 million yen 
Corporate Representative: Yoji Sato, President & CEO 
Listing: Tokyo Stock Exchange code: 2768 
URL: http://www.sojitz.com/en/ 

 
■ Tri-Stage Company Profile 

Tri-Stage is a total solutions provider offering comprehensive support for direct marketing utilizing TV 
sales and other media. Tri-Stage provides effective and immediate solutions to create salable products 
and services. 

Establishment Date: March 3, 2006 
Headquarters: Shiodome Building 21F 2-20 Kaigan 1-chome, Minato-ku, Tokyo 
Capitalization: 644 million yen 
Corporate Representative: Akio Maruta, Chairman and Representative Director 
Listing: Tokyo Stock Exchange code: 2178 
URL: http://www.tri-stage.jp/en/ 

 
 Inquiries: 

Corporate Management Department, Tri-Stage Inc. 
Tel: + 81 3 5402 4111 / Email: info@tri-stage.jp 


