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June 30, 2016 

 

Tri-Stage to Convert Singapore’s Leading TV Shopping Company to a Subsidiary 
Reinforcing Overseas Sales Channels in Singapore, Malaysia and Hong Kong 

 

Tri-Stage Inc. (Headquarters: Minato-ku, Tokyo; Chairman and Representative Director: Akio Maruta; TSE 

code: 2178; hereinafter “the Company”), a provider of direct marketing support services, has reached an 

agreement to acquire 75% of the shares of JML Singapore Pte. Ltd. (Headquarters: Singapore; hereinafter, 

“JML Singapore”), a leading Singaporean company in the TV shopping business.  

 

JML Singapore was established in 2010 by John Mills Limited (hereinafter, “JML”), a leading TV shopping 

company in the United Kingdom, and Responze TV International (hereinafter, “RTI”), a TV direct-selling 

wholesaler in Singapore. Since the time of its establishment, JML Singapore has imported mainly health 

and beauty products from JML. The company has grown and gained traction in Singapore’s TV shopping 

market by airing around 1,800 hours per year of infomercials, corresponding to five hours per day at key 

terrestrial television stations in Singapore. JML Singapore also sells through some 500 supermarkets, 

drugstores and other shops—the largest such network in the ASEAN region. Furthermore, the company 

operates a call center, showroom and e-commerce business, and has created a business model of 

providing total multichannel solutions, including television.  

 JML Singapore has been aggressively expanding the region in which it operates. In 2012, the 

company began wholesaling products through a leading supermarket chain in Hong Kong with around 200 

stores, and in 2015 JML Singapore started TV shopping and product wholesaling via a TV direct-selling 

channel in Malaysia.  

 

At the same time, JML Singapore’s products have been limited to those provided by JML. Recognizing the 

need to respond to increasingly diverse consumer preferences by expanding its portfolio of products in its 

mainstay health and beauty field, the company had been considering product procurement, particularly of 

Japanese and Korean items.  

 

Becoming a member of the Tri-Stage Group, which has robust supply routes for Japanese and Korean 

products, will enable JML Singapore to meet consumers’ strong desires for these products in addition to the 

ones it has been supplying from JML. JML Singapore will also work with JML and RTI, which will remain as 

shareholders, to offer competitive products and maximize direct-selling channels as it strives to further 

expand its business.  

 

The Tri-Stage Group provides TV shopping and other multichannel shopping support services targeting 

ASEAN countries. In December 2015, we invested in PT. MERDIS INTERNATIONAL of Indonesia, 
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converting it to a company accounted for under the equity method. Through the current acquisition, we 

have secured major direct-selling channels in Singapore, Malaysia and Hong Kong. Going forward, 

Tri-Stage plans to increase its number of bases and foster collaboration among Group companies in the 

aim of expanding its overall overseas business.  

 

Overview of the Transfer Agreement 

Transfer agreement signing date: July 7, 2016 (planned) 

Number of shares to be acquired: 15,000 (ownership ratio: 75.0%) 

Shareholder makeup (before transfer): Tri-Stage 0%  John Mills Limited 85% 

Responze TV International 15% 

Shareholder makeup (after transfer): Tri-Stage 75%  John Mills Limited  15% 

Responze TV International 10% 

Although JML Singapore is expected to become a Tri-Stage subsidiary as a result of this agreement, its 

impact on the consolidated financial statements for the current fiscal year is expected to be slight.  

 

JML Singapore Company Profile 

Name：JML Singapore Pte. Ltd 

Headquarters： Singapore  

Corporate Representative：Lee Shiow Tying 

Establishment Date: February, 2010  

Net sales: SGD10,729 thousand (2015) (Approx. ¥0.86 billion, calculated at SGD1=JPY80)  

Businesses: In Singapore, development of the TV shopping and other retail wholesale business, as well as 

e-commerce business 

 Also developing business in Hong Kong and Malaysia  

URL: https://jml.sg/  

 

Tri-Stage Company Profile 

Name: Tri-stage Inc. 

Headquarters: Shiodome Building 21F 1-2-20 Kaigan, Minato-ku, Tokyo 

Corporate Representative: Akio Maruta, Chairman and Representative Director  

Establishment Date: March 3, 2006 

URL: http://www.tri-stage.jp/ 

Listing: Tokyo Stock Exchange code: 2178 

Businesses: Tri-Stage is a total solutions provider offering comprehensive support for direct marketing 

utilizing TV sales and other media. Tri-Stage provides effective and immediate solutions to 

create salable products and services. 

 

 

 Inquiries: 
Corporate Management Department, Tri-Stage Inc. 
Tel: + 81 3 5402 4111 / Email: info@tri-stage.jp 


