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July 20, 2016 
Tri-Stage Invests in the Biggest TV Shopping Company in  

the ASEAN Region, Becoming Its Largest Shareholder 
Enhancing the Overseas Sales Channel by Investing in Thailand’s TV Direct  

 
Tri-Stage Inc. (Headquarters: Minato-ku, Tokyo, Representative Director: Akio Maruta, Securities Code: 
2178, hereinafter referred to as “TSI”), a direct marketing support company, has agreed to invest in and 
acquire 15% of the shares in TV Direct Public Company Limited (Headquarters: Bangkok, Thailand, 
hereinafter referred to as “TVD”) along with TVD’s shareholders. This investment makes TSI the largest 
shareholder in TVD.   
 
TVD, incorporated in 1999, got its start in the retailing business. In 2002, TVD became the first company 
to engage in the TV shopping business in Thailand. TVD has developed a solid business infrastructure to 
deliver core capabilities in the TV shopping business, such as broadcasting slots, call centers, program 
production expertise and logistics. TVD is currently Thailand’s largest TV shopping company, with a 
customer base of 3.2 million people. Additionally, in the ASEAN region TVD is the only TV shopping 
company listed on the Stock Exchange of Thailand’s MAI market.  

 
Thailand’s TV shopping market has grown rapidly since 2012 through foreign direct investment. While 
competitors have focused on the TV shopping business, TVD has developed its multi-channel business 
model through catalog shopping, e-commerce and retailing. As a result, TVD has established a leadership 
position as a frontrunner with capabilities in various business areas. 

 
TVD and TSI entered into a business alliance in March 2015 to support direct marketing companies’ 
efforts to enter overseas markets. Since that time, we have deepened our mutual understanding through 
business collaboration. Furthermore, we aim to grow and enhance our shared corporate values through 
business collaboration and by strengthening synergies through this investment.  

 
Although to date TVD has mainly handled products from Thailand and United States, TSI aims to work 
with TVD to introduce and provide Japanese and South Korean products for which needs exist in 
neighboring countries, thereby enhancing TVD’s product lineup. TSI also aims to enhance TVD’s business 
operation capabilities by leveraging the TV shopping business expertise TSI has gained in Japan and 
overseas. As a result, TSI aspires to achieve business growth through competitive products and multiple 
distribution channels. 

 
The TSI Group provides multi-channel marketing services in the ASEAN region, such as TV shopping. 
This track record and the current investment will enable us to expand into the Thai market, which is the 
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biggest market in the ASEAN region and the one having the most potential, following Indonesia, 
Singapore, Malaysia and Hong Kong.  

 
About the Thai TV shopping market 
1. Outline of the Thai market 
Thailand represents one of the biggest markets in the ASEAN region. The country has a population of 68.8 
million, (2015, fourth in the ASEAN region), nominal GDP of ¥41.1 trillion (second), per capita GDP of 
¥631 thousand (third) and forecast annual GDP growth of approximately 3% from 2016. 
 
2. TV shopping market in Thailand 
The size of the market was stable at 5 billion baht from 2008 to 2011. After that point, the market 
expanded rapidly, growing to 8 billion baht in 2012 and 9 billion baht in 2013 (Source: JETRO,    
March 2014).  
 The market currently has a value of 10.3 billion baht, and has grown by an average of 6.2% over the 
past five years. The market is forecast to grow by about 4% annually after 2016 (based on TSI’s research). 

 
About the investment 
Date of the share transfer: July 15, 2016 
Number of shares acquired: 97.5 million (15.0%) 
Director secondment: TSI plans to second a director and apply the equity method to TVD. 
 
TV Direct Public Company Limited Company Profile 

Name: TV Direct Public Company Limited Company 

Headquarters： Thailand  

Corporate Representative: Songpol Shanmatkit 

Establishment Date: April 21, 1999  

Net sales: THB3.4billion (2015) (Approx. ¥9.12 billion, calculated at THB1=JPY3)  

Businesses: The TV shopping and other retail businesses (including catalog sales, e-commerce, store retailing and 

wholesaling, direct marketing and outbound call businesses) 

URL: http://www.tvdirect.tv 

Listing: mai of The Stock Exchange of Thailand 

 

Tri-Stage Company Profile 

Name: Tri-stage Inc. 

Headquarters: Shiodome Building 21F 1-2-20 Kaigan, Minato-ku, Tokyo 

Corporate Representative: Akio Maruta, Chairman and Representative Director  

Establishment Date: March 3, 2006 

URL: http://www.tri-stage.jp/ 

Listing: Tokyo Stock Exchange code: 2178 

Businesses: Tri-Stage is a total solutions provider offering comprehensive support for direct marketing utilizing TV 
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sales and other media. Tri-Stage provides effective and immediate solutions to create salable products 

and services. 

 

 Inquiries: 
Corporate Management Department, Tri-Stage Inc. 
Tel: + 81 3 5402 4111 / Email: info@tri-stage.jp 


